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Brand Messaging



Focused Message

 To be seen as the

authority Key Messag i I‘Ig
- Easy for people to DON’T po This DO THIS

associate you with
your theme

www.SowGrowPR.com
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Exercise 1. - Messaging (Example

Call to Action

ltem Considerations Example
+ Short IGNITE Your Life (Name of program)
+ Reflect key ...and Step into Your Best Next Chapter (tag line)
Name & benefits of your
Tagline offering
+ Unique
3 Month Group Program offering you guidance, resources and community to help you to reignite your passion,
Summary find your deeper calling and create the Best next chapter of your life!
Key benefit Are You Ready to Discover What’s Next for You?
. Are you open to exploring greater possibilities for your life and tapping into your heart’s true longing?
Secondary benefits YO oP plorne 8 P Y PPIS oY Sins
Maybe you would like to use your knowledge and experience to make a difference, but don’t know where to begin?
Solution IMAGINE, receiving guidance, resources and community to help you to reignite your passion, find your deeper calling and create the Best next
chapter of your life
Description o Learn the Method I Used to Transform My Life that Draws Upon:
Credibility ¥ 30+ years of business and leadership training and best practices.
v My own journey of moving beyond surviving tragedy to thriving in my life.
v Personal development/human potential fields of study.
Logistics

3 Month Group Coaching starts Oct 15th with live sessions in Hudson every two weeks.

Online and private sessions are available as well.

Learn More: https://designingtransformation.com/ignite/
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https://l.facebook.com/l.php?u=https%3A%2F%2Fdesigningtransformation.com%2Fignite%2F%3Ffbclid%3DIwAR1ZEsvAaw9_sPOycUPkZV276Lc_HFsBdK11qnsvkmajg49lK1TC_U_lzNQ&h=AT2OXlvbuymnNMjNcAU207f2lqabQPLMLdjQsyPeJOP478SnCP0yy5Dzw8HWHJch92EYkjbijeis4WSb_hyGLHakuolJ6iyniTSdkUhwAEfmj_ZzyPAzwsQt2M7YXe4mNzNrPb8

Exercise 1. - Messaging

ltem

Considerations

Complete

Name &
Tagline

+ Short

+ Reflect key
benefits of your
offering

+ Unique

Summary

Description

Key benefit

Secondary benefits

Solution

Credibility

Logistics

Call to Action
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Brand Image



L ook and Feel

- Mood board and design direction
complete

- Brand imagery influenced by:

 Fonts

« Colours/textures

- Layout

- Images
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Consistent Design

Name, Look and Feel

https://www.facebook.com/apple/

Apple & ' Lianne Home

Apple

Home

https://twitter.com/apple

N

o o (
{o] Home 7 Moments [t

K

L 4 Search Twitter Q & @

Followers
Yom
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https://www.youtube.com/user/Apple

3 YouTube apple Q
— L ¢
6,598,009 subscribers
HOME VIDEOS PLAYLISTS COMMUNITY CHANNELS ABOUT fi:‘\ >
https://www.instagram.com/apple/
apple « BEEN
s
196 posts 5.8m followers 5 following

apple Everyone has a story to tell. Tag #ShotoniPhone to take part.




canva.com

Templates, images
Mood Boards
Logos

Business Cards
Banners

Flyers

0 Lianne 9 Q_ Mood Boards Photo Collages X
. ur pictu
Create a design

Home

All your designs

Templates .-r 4‘(

Photos o 48 ,_;if;;gj‘. :

Apps NATURE'S INSPIRATION

Brand Kit FREESTYLE WI~T”H SHADES Vintage Garden Summer Greens
Design School OF YELLOW SRR

Create a team

B3 Folders

+SQ shared with you

L Purchased €/17/2020

& Uploads _ _a ASHLEIGH &
o NEWTON'S
WEDDING

tps://www.canva.com/templates/EADan6KZZW4-green-plants-mood-board-photo-collage/



http://canva.com

Exercise 2. ldentify what do you need to develop

Mood Board

Logos

Business Card

Website

Banners

Social Media Posts/Ads

Flyers

Other




Marketing Sales Funnel

Awareness

Blogging, Social Media, Advertising,
Public Relations, Events,
Sponsorships, SEO

Lead Generation

Landing Pages (with detailed information), Lead
Magnet (Free Stuff: ebook, newsletter, case study)
to capture email

Decision
Webinars, Seminars, Free Trials, Free Consultation, low

R

<

cost product (loss leader), Email Marketing e
1<l

Action

Payment System, Shopping Cart, Reviews and
Referrals



Creating Awareness



3 Ways to Generate Awareness

‘Owned - Greatest control over

PAID

Traditional (Print, Broadcast, Outdoor)
Pay-Per-Click (PPC)
Display Ads
Native Ads *Paid - Increases reach

*Earned - Increases credibility and
reach (new potential customers)

INTEGRATED
EARNED MEDIA OWNED
Media Mentions Website

Blog Pickups Blog
Social Shares & Social Media Profiles
Engagement Email Lists
Search Engine

Optimization (SEO)

Public Relations
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/
\‘ —
= 2
N\

©Designing Transformation Productions. All Rights Reserved.



b8 -
B
£

2.23

BILLION

1.9

BILLION

1

BILLION

590

MILLION

326

MILLION

250

MILLION

ALL AGES

53%

FEMALE

TEXT,
IMAGE
AND VIDEO

ALL AGES
62%

MALE

MOST 18-29
68%

FEMALE

MOST 18-29

53%

MALE

MEDIAN
AGE IS 40,
80% FEMALE

IMAGE

PROMOTING
LOCAL
EVENTS AND
BUILDING
COMMUNITY

1-3
POSTS
A DAY

SOLVING
PROBLEMS
WITH
HOW-TO
TUTORIALS

VISUAL
BRANDS

AND MAKING

PERSONAL

CONNECTIONS

B28 LEAD
GENERATION
AND
RECRUITING

NEWS, PR,
AND

CONNECTING

WITH
INFLUENCERS

DRIVING
TRAFFIC
FOR BLOGS
AND
E-COMMERCE
RETAILERS

30 PINS
A DAY

LOW
ORGANIC
REACH

BUILD
COMMUNITY

TIME
AND
RESOURCE
INTENSIVE

ATTRACT NIwW
CUSTOMERS

CONNECT
WITH
EXISTING
CUSTOMERS

CREATIVITY
REQUIRED

USERS
AREN'T
AS ACTIVE

BECOME
THOUGHT
LEADER

SHORT
LIFESPAN
OF POSTS

CONNECT
WITH
INFLUENCERS

CUSTOM
IMAGES
REQUIRED

DRIVE
TRAFFIC
AND LEADS




FB personal wall, Group and Fan Page

Prospects Know You Prospects Don’t Know You
Friends & Contacts FB Adyerti?ing or from Share Posts to
Friend’s Feed attract new
¢ l followers
My Private Wall Targeted

Invite FB Friends

to Private Group
l Encourage Fans

to Join Private
Group

Private Group

Share Posts to engage followers
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Use efficiency tools

a designingtransformation e

Simple: Post on
Instagram and share
on FB, Twitter, emalll

View Insights

Qv N

7 likes

designingtransformation Leave your woes at home
and set off to free your mind from the strains of life’s
routines and pressures in a tranquil atmosphere.

Come join us to recharge your being through a
selection of healing workshops, meditations, and
holistic wellness activities, movement and
mindfulness techniques at the beautiful Le Couvent
de Val Morin. Return home feeling energized,
inspired and informed to make the small changes
that manifest themselves into a healthier stress-free
lifestyle.

¥ Twitter

t  Tumblr

Email

Copy Link

Ed Designing Transformation 0

Leave your woes at home and set
off to free your mind from the
strains of life’s routines and
pressures in a tranquil

| @)

OR

(J v+ AddStream + Add Social Network

an  Q O —

-
Send to.. o v e™MoO® 6 [4 NewPost | upgrade myplan JN@) %
BizYoga 2018 (Facebook Groups) x BizYoga 2018 (Facebock Groups) Awakening Village (Facebook Groups) designingtransformation {Instagram) Lianne Bridges (LinkedIn) More... [+]

ﬁ Timeline Li:

Lianne Bridges

2 days ago
Join us today as | interview ‘'Imagination
Technologist' Anne K Scott from London.

More Sophisticated:
Use Social Media
Efficiency tools like
Hootsuite.com

What creative project are you working on
this summer?

web-extract.constantcontact.com

View Comment

a Lianne Bridges
o 2 days ago - ig# Friends

oQ :

n Timeline Awakeni

@ 2daysago- & Custom Visibility
-«

Join us today as | interview 'Imagination
Technologist' Anne K Scott from London.

What creative project are you working on
this summer?

web-extract.constantcontact.com

oQ: {- My Posts Designing 1

2+ Designing Transformation

V" 2 days ago
Today: Inspired Show with Anne K Scott
(London, UK) at 12pm EDT. Anne is passionate
about the purposeful application of
imagination and is ultimately...
Read More

What creative project are you working on
this summer?

web-extract.constantcontact.com

o] 2

@ Great questions from Lianneand  2d e n

all of you. Thank you for the
pleasure of the conversation and
the inspiring feedback x

® Thankvouladies.jtissoniceto  2d

2+ Designing Transformation
w6 days ago

m My Updates Lianne Br (¢

. Lianne Bridges @liannebridges
2 days ago

N
What creative project are you working on
this summer?

. Lianne Bridges @liannebridges
6 days ago

| felt so outraged about the fact that children
in the US are being forcibly separated from
their parents. | didn't know what to do to
channel my...

Read More

\
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Capturing Interest



Landing Page

Where does your promotion send people”?

Sales Page on your Web

Live the Life You Were Born to Lead!
What is your BIG Vision for your life?

Are you lving it?

“Leadership is about creating change you belleve in* - Seth Godin

1‘

/

, - ©De3|gn|ng Transformation Productions. All Rights Reserved.

Product on your shop or 3rd party

Private Costa Rica Virtual Retreat

<‘~
TAKE A VIRTUAL

PRIVATE RETREA

$297.00

Join us in magical Costa Rica for
a private retreat, without leaving
the comfort of your home.

in Costa Rica 7
Hosted by

Lianne Bridges '\.~ s
& Sharon Cohen

Reconnect with your passion, purpose and your
potential. Tune into your heart'’s true desire and
vision a new way forward for your life and work.
Transform obstacles into positive outcomes.
Remove barriers so vou can set vourself free to

Event (FB, EventBrite, meetup.com)

L)

To BR'ING YO
BUSINESS UNLlNE

k/4vd ile ol noL

APR - Bring your business online in 30 days
Public - Hosted by Designing Transformation

v/ Going ¥

Your response is visible to the hosts and = &% Friends v

 Monday, April 27, 2020 at 12 PM - 1:30 PM
~  about 1 week ago

©Q online

Hosted by Designing Transformation

- - 5 Message Host
Typically replies within a day 9



Decide on One type of Lead Magnet

* Ebook/

« PDFAssessment/
Questionnaire

* Fun Quiz/Poll
« Contest

* Online tool/App

W,
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Nurturing Decision



Gaining Credibility and Trust

 Webinars

«Seminars (Women’s
Circle)

* Free Trials/
Consultation

*Low cost product
(loss leader)

» Email Marketing

\y
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—xercise 3. Marketing & Sales

Awareness

* Blogging

- Social Media
- FB
* Instagram
* LinkedIn
* Youtube
« Other

+ Advertising
- FB
 Instagram
* Linkedin
« Other

+ Other
* PR
* Events
« Sponsorships
« SEO

Interest

- Landing page
« Webpage
* Product in online store
- FB Event

* Third party website or
directory

- Lead magnet
- PDF
- Newsletter
* Other

Design (example)

Decision
1. Webinars/ Seminars
2. Free Trials/ Consultation

3. Low cost product (loss
leader)

4. Email Marketing
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—xercise 3. Marketing & Sales

Design
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Homework

1.Complete exercises 1to 3

TLL BAVE THE
MATH HOMEWORK
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